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Source: IFAK Institut Taunusstein. DETAIL copy test 7– 8/2025, representative recipient structure analysis.
A CATI survey of 240 DETAIL subscribers was conducted from 16.07. – 14.08.2025,

following the ZAW framework for advertising media analysis.

6161
minutes on average
are spent reading a
copy of DETAIL.

44..33
people on average read 
one copy of DETAIL.

8888 8383
DETAIL readers are
owners or hold
management positions.

At least 83 % of DETAIL
readers manage and
implement construction
projects. 

of the readers are involved
in product decisions, 73 %
decide independently or
are co-decision-makers.

9696100100
of DETAIL readers keep
or archive their issues,
in whole or in part.

of readers use DETAIL
regularly to frequently.

9494 4848
of the readers pay attention 
to ads / advertising /
advertorials for products
and services when
reading DETAIL.

Over the past 12 months,
DETAIL readers have become
aware of a new company,
product or service through an
advertisement or advertorial.

DETAIL readers per
issue
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87 %

86 %

86 %

70 %

69 %

64 %

61 %

59 %

50 %

41 %

39 %

34 %

25 %

98 % of readers seek information on at least one of
the listed product areas.

Question: On which of these product areas do you need information in the short
to medium term, whether due to personal interest or upcoming planning or
recommendations?

94 % of readers pay attention to ads / advertising / advertorials for 
products and services.  
 
Question: How often do you pay attention to advertisements / advertising /
advertorials for products and services when reading DETAIL?

NEVER
6 % ALWAYS

19 %

SELDOM
27 %

OCCASIONALLY
48 %

Source: IFAK Institut Taunusstein. DETAIL copy test 7– 8/2025, representative recipient structure analysis.
A CATI survey of 240 DETAIL subscribers was conducted from 16.07. – 14.08.2025, following the ZAW

framework for advertising media analysis.
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Sustainable Building

Roofs / Facades / Building Envelopes

Renovation

Concrete / Masonry / Prefabrication

Interior Design  / Acoustics

Modular Construction

Thermal / Moisture / Fire Protection

Lighting

Digital Planning

Bathroom / Climate Control 

Exteriors / Landscaping

Building Access

Building Automation
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The average reader 
age is 52

Question: What is your age?

100 % of readers 
collect and archive 
their magazines in 
whole or in part

Question: What generally 
happens to your copy of 
DETAIL once you have 
finished reading it?  
(Multiple answers possible)

94 %

5 %

2 %

7 %

32 % 

0 %

On average, each 
copy of DETAIL is 
read for 61 minutes

Question: On average, how 
much total time do you spend 
reading a copy of DETAIL?  
If you read it on multiple 
occasions, please estimate  
the combined reading time in 
minutes. 17 %

18 %

13 %

30 %

13 %

10 %

12 %

23 %

8 %

16 %

15 %

18 %

8 %

30 %

35 %

19 %

10 %

6 %

Source: IFAK Institut Taunusstein. DETAIL copy test 7– 8/2025, representative recipient structure analysis.
A CATI survey of 240 DETAIL subscribers was conducted from 16.07. – 14.08.2025, following the ZAW

framework for advertising media analysis.
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On average, each
copy of DETAIL is
read by 4.3 people

Question: How many other 
people read your copy of 
DETAIL? If unsure, please 
provide an estimate.

29 years or less

30 to 39 years 

40 to 49 years

50 to 59 years

60 years or older

All issues are kept 
and archived

Selected issues are kept 
and archived

Selected articles are kept 
and archived 

Selected articles are
photocopied and shared

The issue is passed on to 
colleagues or others

The issue is discarded 
immediately after reading

15 minutes or less 

16 to 30 minutes

31 to 45 minutes 

46 to 60 minutes

61 to 120 minutes

more than 120 minutes

1 person (only myself)

2 people

3 people

4 people

5 people

6 to 9 people

10 people and more
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59 %

5 %

3 %

4 %

12 %

17 %

88 % of readers are 
owners or hold a 
leadership position

Question: What is your current 
professional role within your 
organisation?

97 % of readers use
DETAIL regularly or
frequently

Question: I will read out the names 
of several journals. Please indicate 
whether you read each one 
regularly, frequently, occasionally, 
or not at all.

96 % of readers have 
sole or significant 
influence on product 
decisions

Question: How would you rate 
your influence on product 
decisions?

53 %

23 %

20 %

4 %

Project volume

Question: What was the total
project volume of all 
construction projects managed 
or completed by your office or 
company last year? If you are 
unsure of the exact amount, 
please provide an estimate.

89 %

8 %

4 %

14 %

17 %

25 %

31 %

11 %

3 %

Source: IFAK Institut Taunusstein. DETAIL copy test 7– 8/2025, representative recipient structure analysis.
A CATI survey of 240 DETAIL subscribers was conducted from 16.07. – 14.08.2025, following the ZAW

framework for advertising media analysis.

DETAIL READERSHIP STRUCTURE ANALYSISDETAIL READERSHIP STRUCTURE ANALYSIS

 | READERSHIP STRUCTURE ANALYSIS

Sole decision maker

Main decision maker

Joint decision maker

Not involved

Use DETAIL regularly

Use DETAIL frequently

Use DETAIL occasionally

under 1 M Euro

1 M up to 5 M Euro

5 M up to 20 M Euro

20 M Euro or more

We do not manage or
realise construction projects

Do not know / No response

Owner / Co-owner / Director

Team leader / Department lead

Project manager / Project lead

Specialist planner / Engineer

Architectural drafting / 
Structural analysis

Other
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A CATI survey of 240 DETAIL subscribers was conducted from 16.07. – 14.08.2025, following the ZAW

framework for advertising media analysis.
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79 % of readers use 
at least one of the
listed social networks 
for professional 
purposes

Question: Which of the  
following social networks do  
you use at least occasionally  
for professional purposes? 
(Multiple answers possible)

At least 83 % of 
DETAIL readers
manage and 
implement 
construction projects

Question: What is your current 
professional role within your 
organisation?

94 % of readers 
pay attention to 
ads / advertorials for 
products or services 
when reading DETAIL 

Question: How often do you pay 
attention to ads / advertorials for 
products or services when  
reading DETAIL?

occasionally 48 %

YouTube 44 %

Team management /
Department management 12 %

rarely 27 %

LinkedIn 43 %

Project manager /
Project leader 17 %

never 6 %

Pinterest 37 %

XING 23 %

Facebook 19 %

X (former Twitter) 5 %

Other 1 %

Specialist planner 5 %

Construction drawing
/ Structural analysis 3 %

Other 4 %

always 19 %

Instagram 45 %

Owner / Co-owner /
Management 59 %
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  SALES   SCHEDULING

Anke Thaler 

Disposition

+49 89 381620-868
thaler@detail.de

DETAIL Architecture GmbH
Messerschmittstraße 4 

80992 München 
disposition@detail.de

Fax: +49 89 381620-899

Elisabeth Plomitzer-Kanzler

Disposition

+49 89 381620-879
plomitzer-kanzler@detail.de

Margit Färber

Director Sales & Event,
Member of the Executive Board

Asia, Pacific,
South America

+49 89 381620-836
faerber@detail.de

Michael Fuhrmann
 

Baden-Württemberg,  
Berlin, Brandenburg, Mecklenburg,

Western Pomerania, Thuringia,
Saxony, Saxony-Anhalt,  
Lower Saxony, Hesse,  

Rhineland-Palatinate, Saarland,  
Schleswig-Holstein,  
Hamburg, Bremen,  

Switzerland, Liechtenstein 

Fuhrmann Medienservice 
Waiblinger Straße 6, 71404 Korb

+49 7151 20554-0
michael@fuhrmann-medienservice.de

Peter Schachtl
 

Bavaria, Austria

Peter Schachtl Medienservice 
Am Point 10

83075 Bad Feilnbach

+49 8064 905975
medienservice@schachtl.de

Juliane Schneider

Great Britain, Italy, Ireland,
Netherlands, Denmark,  

Norway, Sweden, Finland,  
Estonia, Latvia, Lithuania,  

Poland, Canada, USA
 

+49 7582 934-8282
schneider@detail.de

Hélène Loubeau

Spain, Portugal, France,
Belgium, Luxembourg 

+49 69 310 999-44
loubeau@detail.de

Janette Mirkovic

Deputy head of advertising 

International 
North Rhine-Westphalia

+49 89 381620-825
mirkovic@detail.de

Corinna Fischer
 

Junior Sales Manager

Czech Republic, Slovakia, Hungary, 
Romania, Bulgaria, Slovenia, 
Croatia, Bosnia-Herzegovina, 
Serbia, Montenegro, Albania, 

Kosovo, North Macedonia, Cyprus, 
Greece, Turkey, UAE, CIS

 
+49 89 381620-424
fischer@detail.de
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